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Brand Overview

Since 1982, Earth Island Institute has been a nonprofit, membership 
based organization that supports those who create campaigns and 
solutions  dedicated to conserving, preserving, and restoring the 
ecosystems of our world. 

By sharing resources, Earth Island Institute’s network of  
environmental  leaders benefit from the exchange of shared 
experiences and ideas, making its members more effective together 
than they could ever be apart. 

• Earth Island Journal: Informs and inspires people to take action 
through a quarterly magazine with stories of success and change, 
giving people the information they need be effective environmental 
activists

• Project Support Program: Gives financial assistance to start-up 
environmental projects with new ideas for promoting ecological 
sustainability

• New Leaders Initiative: Highlights the amazing accomplishments 
of youth leaders who are working toward environmental 
sustainability and awareness, and provides them resources to 
further their research and goals with mentorship

• Restoration Initiative: Funds community-based coastal and wetland 
restoration and protection efforts in Southern California

Earth Island Institute

Mission: 

Initiatives:



Logo Redesign
For the new logo, something that best represented Earth Island 
Institute, an environmental nonprofit focusing on coastal ecology 
and environmental sustainability, was created.

Earth Island Institute’s previous logo was 
unspecific to the organization.

A minimal logo with a strong sans-serif 
type was decided on to best convey a mes-
sage of focused simplicity and welcomed 
innovation.

Previous Logo:

The Logo contains the three main elements 
of Earth Island Institute’s focus on 
conservation: 

All coming together in perfect harmony to 
represent one world, One Earth.

• The wave reminds us of our Oceans
• The volcano represents our Earth
• And the cloud emphasizes the 

importance of our air

New Design:



Typography

Europa Regular

ABCDEFGHIJKLMNOP
QRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

0123456789

This sans-serif typeface is used 
for all Earth Island Institute 
headlines & titles

Set tracking to 60pts for 
headlines

The Logo is in all capital letters, 
but headlines & titles should be 
capitalized normally

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

0123456789

This weight is used for all subtitles 
& secondary headlines (also in 
instances where a sans-serif body 
copy works better)

Europa Light

ABCDEFGHIJKLMNOP
QRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

This serif typeface is used for all main text in 
documents and paragraphs 

This typeface was chosen as a complimentary 
typeface to go along with Europa Regular & 
Light, as it doesn’t overpower the sans-serif, and 
maintains consistent legibility 

Vendetta OT Light

*All of these typefaces can be licensed as part of 
Adobe Typekit, with an Adobe Creative Cloud Subscription 
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RGB: 0, 0, 0RGB: 143, 143, 178

RGB: 130, 178, 120 RGB: 143, 217, 224

CMYK: 0, 0, 0, 100CMYK: 47, 42, 14, 0

CMYK: 53, 13, 67, 0 CMYK: 41, 0, 13, 0

Obsidian IslandLavender Fields

Amazon Green Icelandic Blue

Pantone 7674C

Pantone 576C Pantone 304C

Pantone 6C

This color palette was selected 
because it embodies a return to 
an embrace of the natural world. 
The colors themselves are sooth-
ing to the eye, and help to spread 
a message of conservation with-
out the labeling of victimization 
or of a wrongdoer. 

Earth Island Institute wants to 
move away from an ideology that 
you are either a protector or an 
abuser of the Earth. We should 
all put in an effort to maintain 
this place we all reside. We want 
to move toward an ideology that 
we are all citizens, United, by the 
place we call home. 



Logo Variations

Single color

Variations



Logo Variations Cont.

Horizontal



Logo Variations Cont.
Black & White

Reversed



Logo: Do’s

Logo can be used without text, in all the colors from the 
color palette, in instances of branded content where Earth 
Island Institute is mentioned elsewhere.

Use logo on one of the three color backgrounds in 
either all white or all black, ex. below

Use original logo as a Social Media Icon

Do:



Don’ts:

Do not use logo with different fonts, or font variations

Do not stretch or rotate 

Do not use other colors

Logo: Don’ts
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*Background colors can be 
interchanged with any 
of the colors included in 
the color palette

Icons:



Stationery



Stationery



T-Shirts



T-Shirts



T-Shirts



Promotional Items



Cap



Environmental Tote



Wet Suit



Coffee Mug



Field Set


